
20
18

A N N U A L
R E P O R T

F I S C A L  Y E A R  2 018  –  J U LY  2 017  T O  J U N E  2 018

W W W . O R E G O N 4 B I Z . C O M

Prosperity for all Oregonians





Business Oregon is the economic development agency for the state  

of Oregon. We work with communities and businesses to build  

prosperity together.

We use our programs and expertise to help businesses grow, so they can 

in turn add jobs, diversify the economy, and increase Oregon prosperity. 

We work with communities to enhance and expand infrastructure and 

community safety with projects such as water/wastewater systems, 

seismic rehabilitation for schools, or rural broadband development.  

This also sets the stage for future business development.

Our mission is to invest in Oregon’s businesses, communities, and people 

to promote a globally competitive, diverse, and inclusive economy, all 

carried out through the agency’s 5-year strategic plan.

Our annual report for fiscal year 2018 (July 2017–June 2018) presents results 

in ten key performance measures established for Business Oregon by the 

Oregon legislature. 

But we also continuously challenge ourselves to know more and evaluate 

our progress in ensuring economic growth and prosperity is shared 

statewide and among all communities.  

Chris Harder
Chris Harder, Director 

Kanth Golpapur, Commission Chair



Key Performance Measures

Total Jobs Created

2016 2017 2018

Actual: 1,482 1,555 1,074

Target: 1,800 2,100 1,900
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1,100

550

0

Actual Target
2016 2017 2018

Total Jobs Retained

2016 2017 2018

Actual: 6,016 5,392 5,374

Target: 6,200 5,300 5,600

6,200

5,950

5,700

5,450

5,200

Actual Target
2016 2017 2018

Business Oregon tracks and reports ten Key 
Performance Measures (KPMs) established 
by the state legislature. These measures are 
calculated each year, and are one approach at a 
quantifiable—though limited—look at the results 
of the agency’s work. Past reports, our strategic 
plan, and information on all of our programs can 
be found at www.oregon4biz.com.

State Income Tax Revenue

2016 2017 2018

Actual: $25,800,000 $20,800,000 $18,300,000

Target: $21,200,000 $20,300,000 $20,300,000

$26,000,000

$19,500,000

$13,000,000

$6,500,000

$0

Actual Target
2016 2017 2018

New Export Sales of Assisted Clients

2016 2017 2018

Actual: $47,125,000 $108,350,000 $95,771,169 

Target: $47,800,000 $47,800,000 $47,800,000

$110,000,000

$82,500,000

$55,000,000

$27,500,000

$0

Actual Target
2016 2017 2018

Total Amount of Federal Contracts Awarded

2016 2017 2018

Actual: $76,035,795 $83,382,162 $76,135,147 

Target: $35,000,000 $35,000,000 $76,000,000

$90,000,000

$67,500,000

$45,000,000

$22,500,000

$0

Actual Target
2016 2017 2018

In Fiscal Year 2018…
Total investments: .................................................... 278

Total Investment $: .................................. $173,351,429

% in rural communities .......................................... 74%

% that are infrastructure projects ......................  85%



Total Number of Federal Contracts Awarded 
through Services Provided by GCAP

2016 2017 2018

Actual: 325 863 200 

Target: 200 200 200

2016 2017 2018

Actual: 1 2 1 

Target: 5 5 1

Number of New Industrial Sites Certified 5

2016 2017 2018

3.75

2.5

1.25

0

Actual Target

2016 2017 2018

Actual: 41 50 41

Target: 30 30 37

Number of Community Capital Projects 
Assisted for Planning

50

2016 2017 2018

37.5

25

12.5

0

Actual Target

900

2016 2017 2018

675

450

225

0

Actual Target

2016 2017 2018

Actual: 41 43 45

Target: 20 20 40

Number of Community Capital Projects that 
Address Water Quality and Environmental 
Health Issues

50

2016 2017 2018

37.5

25

12.5

0

Actual Target

2016 2017 2018

Actual: 15 15 18

Target: 25 25 25

Number of Community Capital Projects 
that Assist with Future Economic and 
Community Development

26

2016 2017 2018

19.5

13

6.5

0

Actual Target



S t r a t e g i c  P l a n  P r i o r i t y

Grow Small- and  
Middle-Market Companies
Metric:
Jobs created and retained resulting from Business 
Oregon’s business development activities, 
specifically accessible and quality jobs, broken out 
by statewide and in rural Oregon.
Accessible jobs are those requiring less than a 
Bachelor’s Degree. Quality jobs are defined as 
paying above the county or statewide annual 
average, whichever is lower.

Statewide:
Jobs Created and Retained 6,448

65% Accessible, 66% Quality

Jobs Created 1,074

78% Accessible, 44% Quality

Jobs Retained 5,374

63% Accessible, 71% Quality

Rural:
Jobs Created and Retained 1,847

88% Accessible, 57% Quality

Jobs Created 665

84% Accessible, 33% Quality

Jobs Retained 1,182

90% Accessible, 70% Quality

In addition to our established Key Performance 
Measures, the following are additional metrics 
Business Oregon is interested in gathering to 
examine the need and impact of the agency’s 
work. Our strategic plan has five key priorities:

• Innovate Oregon’s Economy
• Grow Small- and Middle-Market Companies
• Cultivate Rural Economic Stability
• Advance Economic Opportunity for

Underrepresented People
• Ensure a Healthy, Transparent, and Fiscally

Healthy Agency

Rural Jobs Created 665

62% of all jobs created were in rural Oregon

Rural Jobs Retained 1,182

22% of all jobs retained were in rural Oregon

S t r a t e g i c  P l a n  P r i o r i t y

Cultivate Rural  
Economic Stability
Metric:
Rural jobs created and retained resulting from 
Business Oregon’s business development activities.

Global Trade

23 (of the 85) firms receiving direct Global Trade 
assistance self-reported as women-owned, veteran 
owned, or social/economic disadvantaged. 

Government Contract Assistance Program (GCAP) 

83 (of the 170) firms this program helped secure 
government contracts were women, non-white 
minorities, or veterans.

Certification Office for Business Inclusion and 
Diversity (COBID)

2,503 of COBID’s 3,565 certified firms are 
underrepresented (women, non-white minorities, 
or veterans). 

S t r a t e g i c  P l a n  P r i o r i t y

Advance Economic 
Opportunity for 
Underrepresented People
Metric:
Number of minority-owned firms utilizing 
agency financing.
Business Oregon is working to track this across 
programs, but currently is only able to track three:

Strategic Plan Metrics



Athena’s Gem, Inc.

To support the ongoing restoration of the 1906 Gem 
Theatre and Star Saloon in Athena, through the 
purchase and installation of a new HVAC system. 
Once renovated, the historic space will be used for 
live performances and a community gathering space.

Organization: Athena’s Gem, Inc.

Location: Athena

Program(s): CDV

$ Amount: $39,120

Type: Historic preservation/community 
development

City of Halfway

The city experienced high inflow and infiltration and 
the wastewater storage lagoons were near failure. 
The city completed improvements to the collection 
system, headworks, and wastewater storage lagoon, 
along with a new winter storage lagoon. A $4.6M 
financing package from a couple of programs enabled 
the city to complete work and eliminate discharging 
into Pine Creek.

Organization: City of Halfway

Location: Halfway

Program(s): CDBG, WWF

$ Amount: $4.6M

Type: Water System Improvements

Agility Robotics

Agility’s current space was originally intended for a 
restaurant or event space and offered an open floor 
plan. This has worked well to date but has started to 
present a challenge to their rapid growth. Having a 
high-tech firm downtown diversifies the economy 
of the downtown area, but most importantly it 
attracts investors and researchers to Albany. Given 
the growth of Agility, Albany is now pursuing a 
downtown boutique hotel and parking garage and 
hoping other tech firms will consider Albany. The 
SRF award allows Agility to create an additional 6 
FTEs immediately, with above-average salaries, by 
providing the necessary gap funding to make the 
space improvements needed to stay in Albany.

Organization: Agility Robotics

Location: Albany

Program(s): SRF

$ Amount: $78,390

Type: Business Expansion

Migration Brewing, LLC

As a rural, distressed community, Cascade Locks 
didn’t have buildings for smaller, primarily 
industrial companies and had been working 
with businesses looking to locate in or expand to 
Cascade Locks. They have now built four buildings 
and all are full. Some of the companies in these 
facilities are The Renewal Workshop, Son of Man 
Cidery, a trucking company, a cardboard recycling 
company, and others. 

Organization: Migration Brewing, LLC

Location: Portland

Program(s): OBDF, CEF

$ Amount: $1,215,000 term loan and $100,000 
working capital line of credit  
Loan Guarantee

Type: Business Expansion

Team Success Stories



Total Budget: $831.7 Million
n Infrastructure Programs ............................$609.9m / 73%

n Business Programs ........................................$101.9m / 12%

n Debt Service .......................................................$88.9m / 10%

n Arts & Culture ..................................................... $20.4m / 2%

n Operations .............................................................. $9.4m / 1%

n Film & Video ......................................................$1.03m / 0.1%

775 Summer St NE, Suite 200
Salem, OR 97301-1280

www.oregon4biz.com

Commission Members:

Kanth Gopalpur

Jessica Gomez

Paula Hayes

Tom Insko

Katherine Lam

Keith Leavitt

Kelley Minty Morris

Sen. Betsy Johnson

Rep. Janelle Bynum

2017–19 Budget / by Function




