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Sincerely,

E. Walter Van Valkenburg, Chair 

Oregon Economic and Community Development Commission

film and video
The mission of Oregon’s Film and Video Office 

(OFVO) is to promote statewide development of the 

film, video and multimedia industry in Oregon and to 

enhance the industry’s revenues, profile and reputation 

within Oregon and among the industry internationally. 

With a staff of five full time employees and a 2007–

2009 budget of $1,281,695 the office supports an in-

dustry in Oregon that now has a total economic impact 

of $1.39 billion2.  The office supports the industry by:

•	 Marketing Oregon as a filming location, recruiting 

out-of-state productions and serving as a liaison to 

the productions to help navigate permits, access or 

other production-related concerns.

•	 Supporting a thriving indigenous film, video and 

multimedia industry.

•	 Supporting and advising the state’s public and private 

higher educational institutions as they prepare their 

students for a future in the media industry.

•	 Working with other governmental entities to create 

and streamline filming regulations.

•	 Serving as a spokesperson for the industry, both 

within and outside of the state.

Filming of Twighlight. Photo courtesy Oregon Film and Video Office.
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Oregon faced new challenges and new opportunities in 2008. Gas prices spiked temporarily, manufacturing firms faced 

overseas competition, the markets struggled and consumer price indexes continued to rise. Against that setting, Oregon 

saw public investment and leadership in diversifying its manufacturing base, strengthening its innovation efforts and 

nurturing emerging sustainable industries. 

In 2008, the state made strategic investments to position Oregon for long–term job growth, as well as to meet  

short–term business needs. In fiscal year 2008, working with partners all over the state, we helped retain over 3,000  

Oregon jobs. And, the department helped create more than 3,500 new jobs—across a broad spectrum of industries—

setting the stage for a prosperous future for all Oregonians. 

The Oregon Economic and Community Development Commission directs the work of the Oregon Economic and 

Community Development Department (OECDD), the state’s lead economic development agency. This annual report 

presents key measurement data for the department during the 2008 fiscal year. 

One of the year’s most important developments occurred in May, when Governor Kulongoski signed an executive order 

directing the department to realign several of its functions. In response, the commission has called for creation of an  

Infrastructure Finance Authority (IFA) within OECDD that would be responsible for the program administration of 

the state Water/Wastewater, Special Public Works and Port Revolving Loan Funds. In addition, the IFA would  

administer the federal Safe Drinking Water and Community Development Block Grant programs.

While these programs are critical to the maintenance of infrastructure around the state, the commission feels the 

combination of these programs with the business retention and recruitment function has contributed significantly to 

confusion about the department’s mission and created unrealistic expectations of its performance. With the proposed 

realignment, the commission believes OECDD will function more effectively across both its business development and 

its infrastructure investment activities.

In addition to the realignment proposal, the department will continue to focus its efforts in the next fiscal year upon 

implementing Governor Kulongoski’s vision to create the best-educated, best-skilled and best-trained workforce in 

America here in Oregon. By doing so, we will attract and retain high-tech and renewable energy companies. 

The development of clean technology industries is at the forefront of Governor Kulongoski’s agenda as evidenced by the 

recent solar manufacturing industry recruitments. The department has helped execute a photovoltaic industry  

marketing plan to recruit more solar companies operating at all points of the production cycle. In the last two years 

alone, seven solar manufacturers have announced projects in Oregon totaling approximately $1.5 billion in capital 

investments and more than 2,000 new high-wage jobs across the state.  

The commission is optimistic about Oregon’s long–term outlook, and looks forward to doing its part in the coming 

years to create job opportunities and a high quality of life for all Oregonians.

The office also is the administrating agency for the Oregon Production  

Incentive Fund as well as the Greenlight Oregon Rebate program. These two 

programs created in 2003 and 2005 respectively have become the chief  

marketing tool for recruiting large out-of-state film productions. Recently 

OFVO hired the local economics firm ECONorthwest to do an economic 

impact study for the calendar year of 2007, and the report showed dramatic 

gains thanks in large part to these two incentive programs. From 2005–2007 

out-of-state production spending was up 115 percent here in Oregon, and 

the indigenous production industry had grown by 62 percent in that same 

two–year period. The report also showed that the film and video industry 

brings high wage jobs to the state. The average annual wage for the industry is 

$43,527, 10 percent more than the statewide average.  

In 2008, several major productions chose to film in the state most notably 

being the blockbuster hit “Twilight.”  The success of “Twilight” has elevated 

the profile of Oregon in the industry, and the office expects to build on this 

heightened awareness in the coming year. The local animation studio LAIKA 

completed the first ever stop motion 3D feature film “Coraline” which is due 

in theaters February 2009. The film is sure to be unlike anything ever shown 

in theaters and it will showcase the animation talent that now exists here in 

Oregon.  

2	The economic impact figure is total direct and indirect economic output of Oregon’s film, video  
	 and broadcast industry according to the 2007 ECONorthwest report.



ARTS AND CULTURE
OECDD staffs the Oregon Arts Commission and the Oregon Cultural Trust. 

The Arts Commission advocates for arts and culture as cornerstones of com-

munity and civic life and bases its work on the understanding that the arts:

•	 Help us discover who we are

•	 Bring us together, strengthening communities

•	 Are critical for our students

•	 Add value to Oregon’s economy

Both the Cultural Trust and the Arts Commission work to ensure that art and 

culture touch the lives of all Oregonians. Almost six million Oregonians and 

visitors experienced the arts in 2008, and arts and cultural programs reached 

503,000 Oregon youth. More than 21,000 individual artists were involved in 

programs supported by the Arts Commission.  

In 2008, with increased funds authorized by the Governor and Legislature 

through the CHAMP (culture, history, arts, movies and preservation) initiative, 

the Arts Commission awarded a total of 217 grants totaling $1.12 million to  

Oregon artists and arts groups who matched those dollars with more than $136 

million in other funds. The commission offered new outreach and business  

training to individual artists in seven distressed counties with USDA Rural 

Business Entrepreneurial Grant funds. The commission also initiated the  

Career Opportunity Grant program to enable artists to strengthen their work 

and ability to market it. 

The commission continued to track Oregon’s  

employment and participation in the arts by  

commissioning through the second Creative Vitality 

Index Report in 2008. Oregon as a state ranks slightly 

higher than the national average in the Creative Vitality 

Index. However, the workforce development area  

comprised of Multnomah and Washington counties 

ranks more than double the national average in creative 

arts employment.  

In 2008, the Cultural Trust, Oregon’s innovative  

mechanism to increase and sustain support for the arts, 

heritage and the humanities, saw revenues increase by 

24 percent to $4.26 million. The permanent Trust Fund 

grew to over $10 million. In fiscal year 2008, the Trust’s 

grants totaled $1.36 million, an increase of 19.5 percent 

over the previous year. 

Portland’s Fremont Bridge. Here, innovative two-way  

storytelling helped make Second Story Interactive Studios 

a national leader in its field and a key player in Portland’s 

creative economy. In interactive media, the story flows in two 

directions rather than one. 

“We provide the characters, the stage, music, information, 

imagery and atmosphere that visitors use to weave their own 

story,” explains Brad Johnson, who founded and runs the 

company with wife Julie Beeler. “The narrative is only 

visible in hindsight, when we piece together the visitor’s 

path—the path that was their history, their story.”

Second Story’s excellence at both sides of the equation  

has been put to work for such clients as National 

Geographic, PBS, the National Archives, the Library 

of Congress, the Getty Museum, as well as on display 

throughout the lobby of Gerding Theater. 

Strategic statewide partnerships
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OECDD works closely with hundereds of partners throughout the state of Oregon to strengthen our statewide economic development 

strategies. This diagram is not intended as a comprehensive list of department partnerships, but rather a snapshot of the interests  

represented by our partners.

Oregon Bankers 
Association



Arts Commission,  

Cultural trust &  

Film & video office

Success story 

Storytelling in the 21st Century

Technology and storytelling go hand in hand—always 

have. Now, interactive computer technology offers the 

power to turn listeners and readers into participants in a 

way storytellers of an earlier age never imagined.

Perhaps nowhere is that power harnessed more  

creatively than in an airy loft at the north end of  

A message from Director Tim McCabe:

The last year was a productive one for the Oregon Economic and Community Development Department. As we 

move forward, 2009 promises exciting changes for the department and its strategic partners across the state.

As a result of the Governor’s forward-looking vision for the department, we have moved ahead with a realignment 

of our key business development and infrastructure activities, while placing a renewed emphasis on strengthening 

our customer service ethic and strategic partnerships.

The department began the six–month realignment project by seeking input from our stakeholders across the state, 

about what was working well and what needed to be changed in the way the agency’s programs were administered. 

Additionally, targeted workgroups were formed of constituent stakeholders, industry leaders and expert staff to 

evaluate program areas to provide alternatives to help guide the commission. 

One of the commission’s key recommendations regarding the state’s future development is a more strategic focus 

on business retention, expansion and recruitment through the provision of a wide range of services to Oregon’s 

businesses and communities. This includes improved service from business development officers located in Oregon 

communities, innovation services to Oregon’s industries and access to international market services from the 

department’s international trade officers.

In support of this realignment effort, the commission recommended a new department mission statement: “Enable 

the creation, retention, expansion and attraction of businesses that provide sustainable, living-wage jobs for  

Oregonians through public-private partnerships, leveraged funding and support of economic opportunities for 

Oregon companies and entrepreneurs.”

This new mission statement requires the agency to focus its activities to develop sound economic strategies and 

utilize the commission’s expertise to help to directly create jobs in Oregon thus positively impacting the state’s 

economy. Toward that goal, the department partners with regional economic development organizations to address 

various economic development opportunities and concerns. In 2009, the department will refocus its efforts on 

working with these partners to help existing Oregon businesses retain workers and create new jobs. 

The department also has sought to integrate innovation into its business development strategy and to partner with 

those that can help enhance the competitive standing of existing Oregon companies. Recognizing the important 

role the department plays across the state, we will continue to partner with Oregon’s communities to ensure that 

cities’ and counties’ needs are addressed and that we can help provide a quality of life that all Oregonians deserve.

Whether long-standing or newly emerging, effective partnerships with businesses, communities and economic 

development organizations throughout the state are critical as we work to weather and move beyond the current 

economic conditions facing Oregon.

Sincerely,

Tim McCabe 

Director, Oregon Economic and Community Development Department
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